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Introduction

What is Google Ads?

Google Ads is a powerful platform for driving targeted traffic to websites 
through Google search results, YouTube, and partner sites. It helps 
businesses achieve visibility, generate leads, and grow their online presence 
effectively.

Conclusion

Google Ads is indispensable for modern marketing strategies, offering 
targeted reach, measurable impact, and scalable growth potential. Its 
diverse features and benefits make it an essential tool for driving traffic and 
achieving business goals.

Overview of PPC Advertising

● What is PPC Advertising?
PPC (Pay-Per-Click) advertising is a model where advertisers pay a 
fee each time their ad is clicked. It offers measurable and efficient 
marketing solutions.

● How Google Ads Fits In
Google Ads leverages search intent and vast networks, enabling 
advertisers to connect with audiences at critical touchpoints.

Importance of Google Ads in Marketing

1. Targeted Advertising: Reaches specific audiences using keywords, 
demographics, locations, and interests.

2. Measurable Results: Provides comprehensive analytics to track 
campaign performance and ROI.

3. Cost Control: Allows flexible budgeting and payment for actual clicks 
or impressions.

4. Immediate Visibility: Ensures quick exposure on Google search 
results and associated platforms.
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Keyword Strategy

Overview

Developing a well-structured keyword strategy is fundamental for ensuring 
the success of your Google Ads campaigns and overall online presence. 
Here's an overview of what keywords are, their strategic importance, and 
how they are applied.

1. What is a Keyword?

A keyword is a word or phrase that users enter into search engines to find 
specific information, products, or services. Keywords form the core of 
search engine marketing and play a vital role in connecting your business 
with its target audience.

2. Example: Cake Bakery in Delhi

For a cake bakery operating in Delhi, relevant keywords could include: 

● Generic Keywords: Terms like “cake shops near me” or “best bakery in 
Delhi.”

● Long-Tail Keywords: More specific phrases such as “custom birthday 
cakes in South Delhi” or “eggless chocolate cake delivery in Delhi.” 
These keywords cater to various user intents, from general searches to 
highly specific needs, ensuring better audience targeting.

3. Where Keywords Are Used

● Ad Campaigns: Keywords trigger ads, making them visible to users 
searching for related terms. A well-selected keyword ensures your ad 
appears in the right context.

● Landing Pages: Keywords must align with the content of landing 
pages to improve Quality Score and relevance, boosting ad 
performance.

● Website Content: Strategically placing keywords on your website 
enhances organic search rankings and helps attract traffic through 
search engine optimization (SEO).

Conclusion

A thoughtful keyword strategy links your business offerings with user search 
intent. By leveraging keywords in ads, landing pages, and website content, 
you can drive relevant traffic, improve visibility, and achieve your campaign 
goals effectively.
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Research Techniques

Step-1: Find out your best relevant 3 competitors

Ensure that your analysis includes three competitors: one who is a 
recognized industry leader, another who is a prominent player, and the third 
who operates at a similar level to your business.

Step-2: Use Google Keyword Planner to analyse keywords

Download the keyword lists for each competitor. Analyze the keywords by 
location and webpage performance. You can evaluate keywords for the 
entire website or focus specifically on individual pages to gain deeper 
insights.

Step-3: Select top 100 keywords

Select the top 100 keywords from each competitor's keyword list based on 
relevance and performance. Refine the selection by excluding keywords with 
low search volume and those that do not align with your target market or 
objectives.

Keyword
Avg. 

Monthly 
Searches

Competition
Competition 

(Indexed 
Value)

Currency Top of page 
bid (low range)

Top of page 
bid (high 
range)

cake order online 50000 High 100 INR 11.26 63.98

birthday cake online 5000 High 100 INR 15.01 73.16

cake delivery in delhi 5000 Medium 46 INR 39.21 106.26

online cake delivery in delhi 5000 Medium 50 INR 31.32 97.23

bakeries near me 500000 Low 5 INR 3.65 22.98

sugar free cake near me 5000 High 100 INR 3.38 33.62

online cake delivery under 300 500 High 98 INR 6.37 34.14

customizable cake shop near me 5000 Medium 55 INR 4.57 27.89

eggless cake price 5000 Medium 39 INR 1.35 8.72

birthday cake for sister 5000 Medium 65 INR 8.17 31.47

cake delivery in noida 500 Medium 46 INR 26.93 86.19

+ 89 more rows



Google Ads Strategy 6

Research Techniques

Step-4: Categorise the keywords

Organize top relevant 50 keywords into four categories for better analysis:

● Generic Keywords: Broad terms not tied to any specific brand or 
product.

● Brand Keywords: Terms directly related to brand names, including 
competitors' brands.

● Customer-Defined Keywords: Keywords reflecting how customers 
describe the product or service.

● Long-Tail Keywords: Specific, multi-word phrases targeting niche 
audiences.

This segmentation aids in targeting and optimizing marketing strategies 
effectively.

Keyword Category Avg. Monthly 
Searches Competition

Competition 
(Indexed 
Value)

Top of page 
bid (low 
range)

Top of page 
bid (high 
range)

cake order online Generic 50000 High 100 11.26 63.98

birthday cake online Generic 5000 High 100 15.01 73.16

cake delivery in delhi Generic/Local 5000 Medium 46 39.21 106.26

online cake delivery in delhi Long-Tail 5000 Medium 50 31.32 97.23

bakeries near me Generic/Local 500000 Low 5 3.65 22.98

sugar free cake near me Local/Long-Tail 5000 High 100 3.38 33.62

online cake delivery under 300 Customer Defined 500 High 98 6.37 34.14

customizable cake shop near me Long-Tail 5000 Medium 55 4.57 27.89

eggless cake price Generic 5000 Medium 39 1.35 8.72

birthday cake for sister Customer Defined 5000 Medium 65 8.17 31.47

cake delivery in noida Generic/Local 500 Medium 46 26.93 86.19

+ 39 more rows
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Research Techniques

Step-5: Refine the keyword selection

Identify the 20 most relevant keywords by evaluating both search volume 
and competition index. Prioritize keywords that strike the optimal balance 
between high search demand and manageable competition to maximize 
impact and relevance.

Keyword Category Avg. Monthly 
Searches Competition

Competition 
(Indexed 
Value)

Top of page 
bid (low 
range)

Top of page 
bid (high 
range)

cake order online Generic 50000 High 100 11.26 63.98

birthday cake online Generic 5000 High 100 15.01 73.16

cake delivery in delhi Generic/Local 5000 Medium 46 39.21 106.26

online cake delivery in delhi Long-Tail 5000 Medium 50 31.32 97.23

bakeries near me Generic/Local 500000 Low 5 3.65 22.98

sugar free cake near me Local/Long-Tail 5000 High 100 3.38 33.62

online cake delivery under 300 Customer Defined 500 High 98 6.37 34.14

customizable cake shop near me Long-Tail 5000 Medium 55 4.57 27.89

eggless cake price Generic 5000 Medium 39 1.35 8.72

birthday cake for sister Customer Defined 5000 Medium 65 8.17 31.47

cake delivery in noida Generic/Local 500 Medium 46 26.93 86.19

+ 09 more rows

Step-6: Implement Keywords in Campaigns and Content

Utilize the refined keyword list strategically:

● Ad Campaigns: Incorporate the selected keywords into ad copy, 
headlines, and targeting to maximize relevance and reach.

● Landing Pages: Ensure the keywords are seamlessly integrated into 
page titles, meta descriptions, and content for better Quality Scores 
and user engagement.

● Website Content: Optimize blog posts, product descriptions, and 
service pages with relevant keywords to enhance organic visibility.
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Setting up Campaign

1. Defining Goals

Identify Business Objectives: Clearly outline what you aim to achieve with 
the campaign. Common goals include:

● Brand Awareness: Expand your reach and visibility.
● Lead Generation: Drive potential customers to provide their 

information.
● Website Traffic: Increase visits to specific pages on your site.
● Sales/Conversions: Maximize purchases, sign-ups, or other desired 

actions.

Set Measurable KPIs: Define metrics like CTR, conversion rates, cost per 
conversion, and overall ROI to evaluate success.

Search
Reach customers interested in 
your product or service with text 
ads

Performance Max
Reach audiences across all of 
Google with a single campaign

Display
Run different kinds of ads across 
the web

Shopping
Promote your products with 
Shopping ads

Video
Reach and engage viewers on 
YouTube and across the web

App
Drive app promotion across 
Google’s networks

Smart
Reach your business goals with 
automated ads on Google and 
across the web

Local
Drive customers to a physical 
location

Discovery
Run ads on YouTube, Gmail, 
Discover, and more

2. Choosing the Right Campaign Type

See below campaign types with their corresponding goals:

Conclusion

Defining clear goals and understanding the campaign types ensures a 
focused and strategic advertising approach that aligns with your business 
objectives.
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Ad Copy & Design

1. Writing Effective Headlines

Crafting headlines that stand out is essential for driving user engagement. 
Effective headlines should:

● Be Attention-Grabbing: Use strong, compelling words to draw 
immediate attention.

● Incorporate Keywords: Align headlines with target search queries to 
improve relevance and Quality Scores.

● Focus on User Benefits: Highlight what value or solution the user will 
gain by clicking, e.g., “Unlock Exclusive Discounts Today.”

● Include Numbers or Urgency: Use statistics or time-sensitive 
language like “Limited Offer” to create urgency.

2. Best Practices for Ad Creatives

Design plays a critical role in ensuring ads capture attention and drive 
conversions. Follow these best practices:

● Maintain Visual Consistency: Ensure design aligns with brand 
identity—colors, fonts, and style should remain uniform.

● Prominent Call-to-Action (CTA): Clear, actionable phrases like “Shop 
Now,” “Sign Up Today,” or “Learn More” should be highly visible.

● Prioritize Mobile Optimization: Design ads to deliver a seamless 
experience across mobile devices.

● Test Variations (A/B Testing): Experiment with different headlines, 
visuals, and layouts to identify the most effective combinations.

Conclusion

Effective ad copy and design rely on a balance of compelling messaging and 
visually engaging elements. A strategic combination of impactful headlines 
and well-optimized creatives ensures better user engagement and 
campaign success.
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Ad Copy & Design

Sample Search Ad Copy

Sample Shopping Ad Copy

Sponsored

Sample Bakery
www.samplebakery.com/shop

Order Delicious Cakes Online - Get 
Delivered at Doorstep
Explore our delicious strawberry cakes, made fresh with 
real strawberries. Available in multiple sizes, with 
options for same-day and midnight delivery.

Birthday Cake Visit Bakery Wedding Cake

Strawberry 
Delicious Cake

₹1,299

Sample Bakery

Free by tomorrow

Chocolate 
Birthday Cake

₹1,499

Sample Bakery

Free by tomorrow
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Ad Copy & Design

Sample Display Ad Copy

Panorama
980 x 120

Billboard
970 x 250

Large Leaderboard
970 x 90

Top Banner
930 x 180

Main Banner
468 x 60

Leaderboard
728 x 90

Small Rectangle
180 x 150

Large Rectangle
336 x 280

Vertical Rectangle
240 x 400

Small Square
200 x 200

SHOP NOW

SHOP NOW

SHOP NOW

SHOP NOW

SHOP NOW

SHOP NOW

SHOP NOW

SHOP NOW

SHOP NOW

SHOP NOW

Delicious Strawberry 
Cake

Delicious Strawberry Cake

Delicious 
Strawberry Cake

Delicious Strawberry Cake

Delicious Strawberry 
Cake

Delicious Strawberry 
Cake

Delicious 
Strawberry 
Cake

Delicious 
Strawberry 
Cake

Delicious 
Strawberry 
Cake

Delicious 
Strawberry 
Cake
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Ad Copy & Design

Sample Display Ad Copy

Netboard
580 x 400

Inline Rectangle
300 x 250

Triple Widescreen
250 x 360

Square
250 x 250

Mobile
320 x 50

Large Mobile
320 x 100

Vertical Banner
120 x 240

Skyscraper
120 x 600

SHOP NOW

Delicious 
Strawberry Cake

SHOP NOW

Delicious 
Strawberry 
Cake

SHOP NOW

Delicious 
Strawberry 
Cake

SHOP NOW

Delicious 
Strawberry 
Cake

SHOP NOW

Delicious 
Strawberry 
Cake

SHOP NOW

Delicious 
Strawberry 
Cake

SHOP NOW
Delicious 
Strawberry Cake

SHOP NOW

Delicious 
Strawberry Cake



13Google Ads Strategy

Ad Copy & Design

Sample Display Ad Copy

Half Page
300 x 600

Wide Skyscraper
160 x 600

Portrait
300 x 1050

SHOP NOW

Delicious 
Strawberry 
Cake

SHOP NOW

Delicious 
Strawberry 
Cake

Delicious 
Strawberry 
Cake

SHOP NOW
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Budget & Bidding

1. Allocating your budget

● Set Campaign Goals: Align your budget allocation with specific 
objectives such as increasing brand awareness, driving traffic, or 
generating leads.

● Prioritize High-Performing Campaigns: Focus on campaigns 
delivering the best results and ROI.

● Dynamic Adjustments: Monitor campaign performance regularly and 
reallocate funds to maximize effectiveness.

2. Bidding Strategies

● Manual CPC: Set keyword bids manually for precise control.
● Enhanced CPC: Allow Google to adjust bids for better conversion 

potential.
● Target CPA: Focus on meeting a specific cost-per-acquisition goal.
● Maximize Conversions: Automate bids to achieve the highest possible 

conversion rate within the budget.

3. How to Determine Budget Spends for Search Campaigns Based
    on Keyword Research

Keywords have already been evaluated based on business requirements 
and analysis of the top three competitors. A list of keywords with average 
CPC (Cost Per Click) values—both low and high ranges for the top of the 
page—is available.

● Calculate Average CPC: Take the mean of the low and high CPC 
values.

● Build an Industry Funnel: Use a standard conversion funnel with a 10% 
conversion rate at each step.

● Estimate Conversions: By combining your budget and the average 
CPC, estimate the number of conversions at the funnel's bottom stage.

This method ensures a strategic and data-driven approach to allocating 
budgets for maximum ROI.
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Budget & Bidding

Conclusion

A well-structured budget and targeted bidding strategies, informed by 
comprehensive keyword research, ensure efficient use of resources and 
maximized campaign performance.

Estimations
Prepare the finalized keyword list sourced from Google Keyword Planner.  Each 
keyword has its CPC (cost-per-click) with high range and low range. Average 
value of CPC was calculated for High range and low range.

10.90 INR
Average Top of Page Bid
(Low Range)

53.24 INR
Average Top of Page Bid
(High Range)

Impressions: 1000~1100

Clicks: ~100

Scroll: ~50

Leads: ~10

Basic Standard Funnel Estimated Figures
(Low Range)

Estimated Figures
(High Range)

CPC: 10.9 INR

CPL: 119.9 INR

Budget: 1199 INR

CPC: 53.24 INR

CPL: 585.64 INR

Budget: 5865 INR
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Optimization Tips

1. Improving Quality Score

A high Quality Score leads to lower costs and better ad placements. Focus 
on these areas to improve your Quality Score:

● Relevance of Keywords:
○ Ensure keywords are closely aligned with the ad copy and landing 

page content.
○ Use specific, high-intent keywords to improve click-through rates 

(CTR).
● Ad Relevance:

○ Write compelling ad copy that directly matches user search intent.
○ Highlight unique selling points (USPs) to differentiate from 

competitors.
● Landing Page Experience:

○ Optimize landing pages for speed, mobile responsiveness, and 
user-friendliness.

○ Provide clear calls-to-action (CTAs) and ensure the page is highly 
relevant to the ad.

● CTR Optimization:
○ Use engaging headlines and clear value propositions to boost CTR.
○ Test different ad extensions like sitelinks and callouts to enhance 

visibility.

2. A/B Testing Ads

● Set a Single Variable: Test one element at a time (e.g., headlines, CTAs, 
visuals) for accurate results.

● Create Variations: Develop multiple ad versions with slight changes, 
such as tone or offers.

● Run Tests Simultaneously: Launch under similar conditions with equal 
budget distribution to avoid bias.

● Analyze Results: Evaluate metrics like CTR, conversion rates, and 
cost-per-conversion to identify winners.

● Implement Learnings: Apply insights to refine future campaigns and 
continuously optimize ads.

Conclusion

Regular optimization through Quality Score improvements and A/B testing 
enhances campaign efficiency, reduces costs, and drives better 
performance.
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Tracking and Analytics

1. Conversion Tracking Setup

Conversion tracking allows you to measure user actions after interacting 
with your ads, such as purchases or sign-ups.

● Define Goals: Identify key actions like purchases or inquiries that align 
with your objectives.

● Set Up Tracking: Create conversion actions in Google Ads and 
implement tracking tags on your website or app. Use Google Tag 
Manager for easier integration if needed.

● Verify Implementation: Use Google Tag Assistant to ensure the 
tracking works correctly.

● Link Analytics: Connect Google Ads with Google Analytics for 
in-depth performance insights.

Tracking and analyzing campaign performance are crucial for maximizing the 
effectiveness of Google Ads campaigns. This section covers setting up 
conversion tracking and evaluating performance.

2. Analyzing Campaign Performance

Regular analysis helps optimize campaigns and improve ROI.

● Monitor Key Metrics: Track CTR (Click-Through Rate), Conversion Rate, 
CPC (Cost Per Click), and CPA (Cost Per Acquisition).

● Leverage Analytics Tools: Use Google Analytics and Ads reports to 
assess audience behavior, locations, and device performance.

● Make Data-Driven Adjustments: Optimize bids, targeting, and ad 
creatives based on insights. Reallocate budgets to top-performing 
keywords and pause underperforming ads.

Conclusion

Proper tracking and analysis ensure campaign success. Use conversion 
tracking and analytics to continuously refine strategies and improve 
performance.
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Advanced Strategies

1. Retargeting Campaigns

Retargeting re-engages users who interacted with your brand but didn’t 
convert, boosting conversions and brand recall.

● What is Retargeting?: Targets users who visited your site, engaged 
with ads, or interacted with your app. Examples: Ads for 
cart-abandoners or previous website visitors.

● Setting Up Retargeting: Use Google Ads Audience Manager or 
Analytics to create audience segments. Implement remarketing tags 
on your website for tracking.

● Best Practices: Leverage dynamic ads to personalize content. Avoid 
ad fatigue with frequency caps. Align creatives with user intent, such 
as offering incentives or highlighting USPs.

To unlock the full potential of Google Ads, advanced strategies like 
retargeting and smart bidding are essential. These techniques enhance 
targeting, improve ROI, and drive better campaign outcomes.

2. Smart Bidding Tactics

Smart bidding uses machine learning to optimize bids, saving time and 
improving efficiency.

Key Strategies:
● Target CPA: Aim for cost-effective conversions.
● Target ROAS: Maximize revenue within set ROAS goals.
● Maximize Conversions: Drive the highest possible volume of 

conversions.
● Maximize Conversion Value: Focus on achieving the greatest 

conversion value.

Implementation Tips:
● Activate smart bidding in campaign settings with sufficient historical 

data (at least 30 conversions in the past month).
● Monitor metrics like CPA or ROAS and adjust as needed.
● Test smart bidding against manual strategies to validate 

improvements.

Conclusion

Retargeting and smart bidding empower businesses to refine campaigns 
and achieve superior results. By re-engaging potential customers and 
leveraging AI-driven bidding, advertisers can boost efficiency and ROI.
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Common Mistakes to Avoid

1. Overspending

Overspending can quickly exhaust your budget without delivering 
meaningful results. This often happens due to unclear budget limits, broad 
targeting, or neglecting low-performing campaigns.

To avoid overspending, set daily and overall budget caps, monitor 
performance metrics regularly, and use negative keywords to exclude 
irrelevant search terms. Focus your spending on high-performing keywords 
and campaigns.

Even with well-planned campaigns, certain mistakes can hinder 
performance. Avoid these common pitfalls to ensure your Google Ads 
campaigns achieve their full potential.

2. Ignoring Mobile Users

With most online searches happening on mobile devices, neglecting mobile 
optimization can result in poor user experiences and missed engagement 
opportunities.

Ensure your website and landing pages are mobile-friendly, use 
mobile-specific ad formats like call-only ads, and prioritize mobile traffic in 
bidding strategies.

Testing ads across devices ensures a seamless user experience.

Conclusion

Avoiding overspending and ignoring mobile users can significantly improve 
the efficiency and effectiveness of your Google Ads campaigns. By 
managing budgets carefully and prioritizing mobile optimization, you can 
ensure your campaigns deliver maximum impact.
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Future of Google Ads

1. AI-Driven Campaigns

Artificial intelligence is transforming the way campaigns are managed and 
optimized.

● Smarter Targeting: AI enhances audience segmentation, ensuring ads 
reach the most relevant users.

● Predictive Analytics: Leveraging machine learning to forecast 
campaign outcomes and suggest improvements.

● Creative Automation: Automated ad generation tools create 
personalized and dynamic ads tailored to user preferences.

As digital marketing evolves, Google Ads continues to introduce advanced 
features and strategies to adapt to changing consumer behaviors and 
technology trends. Here are the key trends and innovations shaping the 
future of Google Ads in 2024.

2. Focus on Privacy and First-Party Data

With increasing privacy concerns and third-party cookie restrictions, 
Google Ads emphasizes privacy-friendly advertising.

● Enhanced Conversions: Solutions that allow tracking conversions 
while respecting user privacy.

● First-Party Data Integration: Using customer data collected directly 
by businesses for more effective retargeting and insights.

● Privacy Sandbox: Google's initiative to enable effective ad targeting 
without compromising user privacy.

3. Video and Interactive Ads

With the growing dominance of platforms like YouTube, video ads are 
becoming a critical part of campaigns.

● Short-Form Video Ads: Engaging, bite-sized videos tailored for 
mobile-first audiences.

● Interactive Formats: Ads with clickable elements, polls, or augmented 
reality features that boost engagement.

● Shoppable Videos: Allow users to purchase products directly from 
video ads.
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Future of Google Ads

4. Voice Search Optimization

As voice assistants become more popular, optimizing campaigns for voice 
search queries is essential.

● Conversational Keywords: Target long-tail, natural language queries 
users are likely to speak.

● Local Optimization: Focus on location-based search terms for "near 
me" voice queries.

5. Automation and Smart Campaigns

Google Ads is increasingly leaning toward automation to simplify campaign 
management.

● Performance Max Campaigns: Unified ad campaigns that optimize 
performance across all Google channels.

● Dynamic Search Ads: Automatically match ads to search queries, 
eliminating the need for manual keyword updates.

Conclusion

The future of Google Ads in 2025 lies in embracing AI, privacy-focused 
strategies, and immersive ad formats. Staying ahead of these trends will 
allow businesses to remain competitive and leverage the full potential of 
digital advertising.



Creating impactful Google Ads campaigns requires clear goals, audience 
understanding, and data-driven strategies. Apply these best practices to 
maximize ROI, embrace trends, and ensure lasting success in digital 
marketing.
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Conclusion

Summary of Key Takeaways

Creating a successful Google Ads campaign requires strategic planning, 
execution, and ongoing optimization. Key takeaways include:

1. Keyword Research and Strategy:
○ Conduct comprehensive keyword research using tools like Google 

Keyword Planner.
○ Focus on high-performing, intent-based keywords that align with your 

business goals.
2. Campaign Setup and Budgeting:

○ Define clear objectives and choose the right campaign type to meet 
your goals.

○ Allocate your budget strategically, using insights from keyword 
research and industry standards.

3. Ad Copy and Design:
○ Create compelling headlines and engaging ad creatives that resonate 

with your audience.
○ Follow best practices to maintain consistency and impact.

4. Tracking and Analytics:
○ Set up robust conversion tracking to measure campaign performance.
○ Use insights from analytics to identify areas for improvement and 

refine strategies.
5. Advanced Strategies:

○ Leverage retargeting campaigns to re-engage potential customers 
and boost conversions.

○ Implement smart bidding tactics for automated, data-driven bid 
optimization.

6. Avoiding Common Mistakes:
○ Monitor spending closely to prevent overspending.
○ Prioritize mobile optimization to capture the growing mobile audience.

7. Future Trends:
○ Stay updated with innovations like AI-driven campaigns, 

privacy-focused solutions, and interactive ad formats to remain 
competitive.

Final Thoughts



This strategy document reflects industry trends and insights up to 2024. Please note that the features and attributes of any 
platform discussed herein are subject to change as the platform evolves. The strategies outlined are intended to provide a current 
framework, but continuous monitoring and adaptation will be necessary as new developments arise. For the most accurate and 
up-to-date guidance, it is recommended to periodically review this document and consult the latest email marketing platform 
resources. Last Updated: 16-Dec-2024.


