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Why Ads?

Overview

Meta ads provide a unique combination of expansive reach, targeting precision, and measurable 
results. With billions of users across platforms like Facebook and Instagram, businesses can connect 
with vast and diverse audiences worldwide. The platform’s advanced targeting tools allow advertisers 
to focus on specific demographics, interests, and behaviors, ensuring that campaigns are seen by the 
most relevant audiences. In addition, Meta ads offer real-time analytics, enabling businesses to track 
the success of their ads and make data-driven adjustments for optimal performance. This blend of 
scale, precision, and actionable insights makes Meta ads a powerful tool for driving engagement, 
conversions, and long-term growth.

The Basics

Ad Objectives

Meta ads allow you to choose from a range of objectives based on your business goals, such as brand 
awareness, traffic, engagement, lead generation, and conversions. Understanding which objective 
aligns with your campaign is crucial, as it helps guide Meta’s algorithms to optimize ad delivery for the 
best possible outcomes.

3.8
Billion

Global Users

Massive global 
reach, unmatched 
audience diversity.

37%
Increase

Ad Engagement

Higher engagement 
through advanced 

targeting.

93%
Marketers trust 

Meta

Marketers trust Meta 
for superior ad ROI.

Audience Targeting

Effective targeting is the key to maximizing your ad's reach. Meta provides various targeting options, 
including demographics, interests, and behaviors, allowing advertisers to reach specific audience 
segments. Custom and lookalike audiences also help fine-tune who sees your ads, ensuring relevance 
and engagement.

Budget and Bidding

Meta’s flexible ad system lets you control your budget and bidding strategies. Whether you prefer a 
daily or lifetime budget, you can set how much you're willing to spend. With options like 
cost-per-click (CPC) or cost-per-impression (CPM), you can optimize your spending for clicks, views, 
or conversions, ensuring effective cost management.
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Choose Audience

Saved Audience

Select your audience manually 
based on characteristics, such 

as age and location.

Custom Audience

Upload your customer list to 
connect with your customers on 

Facebook.

Lookalike Audience

Use your customer information / 
actions to find people similar to 

them on Facebook.

Reach people in areas where you want to 
do business. You might want to target 
only people in our local community. You 
can do that. You might want to offer your 
services to people all over your state or 
all over the country. You can do that. You 
can even create a radius around a store 
to help create more walk-ins.

Location

Using the ad objective you 
chose earlier, use this form 
to think about each of the 
ways you can target your 
audience.

Don't worry if it's not too 
targeted at first, you can 
change and refine your 
settings as you run your ad.

Keep the form for later. 
You'll want to refer to it 
when you are creating your 
ad.

Think About Your Target 
Audience

Location

Age

Gender

Language

Demographics

Interests

Behaviours

Audience Name: IN_CLOTHING_AUDI_01

India

18-45

All

English (US), English (All)

Prefer to not select

Fashion and Style, Online shopping (retail), Luxury goods (retail), 
Street fashion (clothing), Product-based Interest

People in India who prefer mid- and high-value goods, Engaged 
Shoppers
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Ad Placement

Feeds

Facebook Feed
Facebook profile feed
Instagram Feed
Instagram profile feed
Facebook
Marketplace
Facebook video feeds
Facebook right column
Instagram Explore
Instagram Explore home
Messenger inbox
Facebook Business Explore

Stories and Reels

Instagram Stories
Facebook Stories
Messenger Stories
Instagram Reels
Instagram profile reels
Facebook Reels

In-stream ads for videos 
and reels
Facebook in-stream videos
Ads on Facebook Reels

Search results

Facebook search results
Instagram search results

Messages

Messenger sponsored messages

Apps and sites

Audience Network native, banner 
and interstitial
Audience Network rewarded 
videos



Meta Strategy Blueprint 6

Budget Distribution 

Strategic Allocation

Effective budget distribution is key to driving results at every stage of the customer journey. By carefully 
allocating your budget across awareness, engagement, and conversions, you ensure that your campaigns 
are tailored to both broad and specific audience needs. Here's a recommended approach for dividing 
your Meta ads budget to maximize performance.

TrafficAwareness Purchase

25% 25% 50%

To effectively distribute your Meta ads budget, allocate 25% toward building brand awareness, ensuring 
your business gains visibility among a broad audience through reach, impressions, and ad recall 
campaigns. Another 25% should be focused on driving traffic and engagement, using ads like carousels 
and videos to direct users to your website or social media profiles, nurturing their interest and leading 
them closer to conversion. Finally, the remaining 50% of the budget should be dedicated to 
conversion-driven campaigns such as purchases or lead generation, leveraging dynamic ads and lead 
forms to maximize conversions and return on ad spend. This balanced approach ensures each stage of 
the customer journey is covered.

Ongoing Optimization

Regularly review your ad performance to optimize budget allocation. Adjust spending across awareness, 
engagement, and conversions based on real-time data to improve overall results. This ensures that your 
campaigns are always performing at their best and delivering maximum return on investment. This 
structure integrates the different stages of the marketing funnel into a cohesive, well-balanced budget 
strategy.

When allocating your budget, it's crucial to monitor key performance indicators (KPIs) like 
cost-per-thousand-impressions (CPM) and cost-per-click (CPC) to ensure efficient spending. These 
metrics help you assess how effectively your budget is being used to reach your audience and drive 
engagement. By continuously optimizing based on KPIs, you can adjust your budget to focus on the 
strategies that deliver the best return on investment (ROI).

CPM Total cost/number of impressions 
generated Frequency Average number of times that 

each account saw ad

CPC Total cost/number of clicks 
generated LPV Number of Landing Page Views

CTR Click through rate CPPE Total cost per post engagement

CPL Total cost/number of leads 
generated CPP Total cost per purchase

ROAS Return on Ad Spend AOV Average Order Value
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Create Your Ad

Campaign Architecture

Before using Ads Manager to create your ad, consider these key points: Your ad objective, Ad placement, 
Budget and schedule, Ad content. Basic campaign structure is shown below:

Campaigns Ad sets Ads

Campaign Objective Attribution Setting Start Date End Date

7-day click or 1-day view

7-day click or 1-day view

7-day click or 1-day view

Week-1

Week-2

Week-3

Ongoing

Ongoing

Ongoing

Awareness

Traffic

Sales

BRAND_MAR_CA_REGION_OBJECTIVE_01
Example: Brand_MAR_CA_AWA_01

BRAND_MAR_CA_REGION_OBJECTIVE_02
Example: Brand_MAR_CA_TRA_02

BRAND_MAR_CA_REGION_OBJECTIVE_03
Example: Brand_MAR_CA_SAL_03

Campaigns Ad sets Ads

Ad set Audience Placement Budget Results

Feed, Stories & Reels
Reach

Feeds & Stories
Link Clicks

Feed, Stories & Reels
Purchases

₹889
Daily

₹1,704
Daily

2,704
Daily

—
Reach

—
Link Clicks

—
Purchases

IN_CLOTHING_AUDI_01
Saved Audience

IN_LAST_60D_VISITORS
Custom Audience

IN_WEB_CUSTOMERS
Lookalike Audience

BRAND_MAR_CA_REGION_OBJECTIVE_01
Example: Brand_MAR_CA_AWA_01

BRAND_MAR_CA_REGION_OBJECTIVE_02
Example: Brand_MAR_CA_TRA_02

BRAND_MAR_CA_REGION_OBJECTIVE_03
Example: Brand_MAR_CA_SAL_03

Campaigns Ad sets Ads

Ad Creative Impressions Reach Cost per result

1,219,237

587,343

42,987

1,137,211

531.707

37,145

₹4.15
Per 1000 people reached

₹9.23
Per link click

₹423.19
Per Purchase

Static
16:9, 1:1, 9:16

Carousel
1:1

Video
16:9, 9:16

BRAND_MAR_CA_REGION_OBJECTIVE_01
Example: Brand_MAR_CA_AWA_01

BRAND_MAR_CA_REGION_OBJECTIVE_02
Example: Brand_MAR_CA_TRA_02

BRAND_MAR_CA_REGION_OBJECTIVE_03
Example: Brand_MAR_CA_SAL_03

Awareness

Traffic

Engagement

Leads

App promotion

Sales

Select Ad Objective
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Manage & Measure your ads

Real-Time Analytics

Meta ads provide detailed, real-time analytics that allow you to monitor the performance of your 
campaigns as they run. Key metrics like reach, engagement, and conversions help you assess whether 
your ads are meeting your business goals. By continuously tracking these metrics, you can make 
data-driven decisions to improve performance.

Advanced optimization techniques

Performance Optimization

Ongoing optimization is crucial to getting the most out of your ad budget. Meta’s advanced tools allow 
you to test various ad elements, from creatives to targeting, ensuring that your campaigns are 
constantly improving. Regular adjustments based on performance insights can significantly enhance 
the effectiveness and ROI of your ads.

Conversion Tracking

With Meta’s conversion tracking tools, you can measure the specific actions users take after seeing 
your ad, such as purchases or sign-ups. These insights allow you to determine the success of your 
campaigns and refine your targeting or messaging for future ads. Accurate tracking ensures you are 
investing in what works best for your business.

A/B Testing

A/B testing allows you to experiment with different versions of your ads to identify what works best. 
By testing variables like headlines, visuals, and calls-to-action, you can optimize your campaigns for 
higher engagement and conversions. This data-driven approach ensures that only the most effective 
ads reach your audience.

Automated Rules

Meta ads offer automated rules that help streamline campaign management. You can set rules to 
automatically adjust budgets, pause underperforming ads, or increase spending on successful ones. 
This automation minimizes manual oversight and ensures your ads are always performing at their 
peak.

Dynamic Ads

Dynamic ads allow you to tailor content to individual users based on their interactions with your 
brand. These ads automatically show the most relevant products or services, increasing the likelihood 
of conversions. Dynamic ad campaigns are highly efficient for retargeting and cross-selling, driving 
higher engagement and sales.



This strategy document reflects industry trends and insights up to 2024. Please note that the features and attributes of 
the Meta platform discussed herein are subject to change as the platform evolves. The strategies outlined are intended to 
provide a current framework, but continuous monitoring and adaptation will be necessary as new developments arise. 
For the most accurate and up-to-date guidance, it is recommended to periodically review this document and consult the 
latest Meta platform resources. Last Updated: 21-Aug-2024


